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Abstract

The article deals with the issue of the language of the Ukrainian national minority as a tool in Russian
media propaganda. The impact of media manipulation of the Ukrainian language for the formation of
the concept of nationality and self-identification among Ukrainian national minorities living in Central
Europe has been approximated.
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1. Introduction

There are many definitions of the word propaganda, it can occur as a political aspect with what is
usually associated, media propaganda, and even propaganda regarding national and ethnic identity.
Propaganda and its various subjective ways of the storytelling they have accompanied humanity from
the beginning. Various versions of narrative and persuasion are elements intended to “volunteer”
persuade someone for their version of events, does not necessarily coincide with the ethics and moral
assessment, but profitable for their own material, political or ideological benefits. Of course,
propaganda appearing in mass media it combines elements of politics, national identity and is usually
part of a larger political game.

Definitions

Propaganda was already defined in antiquity, Aristotle was the creator of the first complete theory of
conviction. He recommended that the sender submit himself as a warm and kind person. It recommends
that the authors of speeches use logical arguments, referring to the history and imagination of the
recipient, and the message itself should be constructed in such a way that it corresponds to the previous

convictions of the listeners (Pratkanis & Aronson, 2013. p. 49). David Miller defined media
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propaganda as information winning hearts and minds (Yahya, Kamalipour, Show, & Boulder, 2004. p.
7), and this is the shortest and most accurate wording, therefore when once we have mastered the minds
of the population, we will have unlimited power, over these people to whom pseudo-scientific
arguments do not speak, because it is only about such as that which are mentioned in this case, we will
win its hearts through the most primitive play on human feelings and emotions. All these factors are
tools in the hands of propagandists—political, ethnic, national, religious and gender aspects, properly
formulated and transmitted through various means of communication: television and radio programs,
articles in newspapers and websites, also today as comments under articles, in social media, tweets, on
Facebook, memes, and other Internet resources, also as hate speech, trolling and fake news which are
part of online life.

Ethnic and national minorities are easy morsels for propagandists; deprived of their country, among
“strangers”, often discriminated by authorities, society. They are looking for support in populist texts,
feel finally noticed, appreciated. Propaganda works best when it exploits pre-existing prejudices (Peters,
2018). These stereotypes are the main activities of propagandists. Ethnic intolerance, as the epilogue of
cleverly devised propaganda in the media, resulted in practically general support for the ferocious war
in the former Yugoslavia. Many studies and much research about the role of media in ex-Yugoslav
conflict indicated that media, while serving the regime, was producing wars and hatred (Mijatovié,
2015, p. 5). Unfortunately, even such a tragic after-effect of war did not speak to the creators of the
media machine of hatred, who, in a similar vein, are building political capital on the foundation of
hateful media propaganda.

Many thinks propaganda is a feature of bad and totalitarian regimes, and it amounts to clever deception.
In modern terms, the word “propaganda” also included the meaning of the proposal and influence
through the manipulation of symbols and the use of psychological mechanisms of individuals
(Pratkanis & Aronson, 2013. p. 17). Manipulation of symbols, colors, associations is the simplest
message that goes to all, even a less demanding recipient. Such manipulation may also be called
ideological journalism or ideological message in the media, understood as a concept that contains an
ideological element or paradigm of world outlook. Ideologies and propaganda in the media can be
viewed and defined in many ways: as a stream, a current symbol, a sign perceived as an element of

ideological norms (Lylo, 2017, pp. 14-20).

2. Method

The research methodology used in this study was a comparative analysis of media content appearing in
Russian, Serbian, Polish, Czech, Slovak and Ukrainian media. Covering various ways of presenting the
creation of Ukrainian statehood, a sense of national and linguistic identity among the Ukrainian

minority living in the above-mentioned countries.
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3. Results

For a long time Ukrainians were under partitions of various empires, deprived of their own state were
exposed to attempts of Russification and Polonization. Language, culture, sense of nationality as well as
faith were fought and discriminated by the authorities of these empires. Centuries of activities have led to
the formation of many myths, lying stereotypes and deliberate attempts to falsify the history. All of the
above to this day is used as element of carefully prepared propaganda and disinformation and the spread
of fake news. Ukrainians who after the Second World War and the subsequent collapse of the USSR and
the Eastern Bloc found themselves within the borders of various neighboring countries are exposed to
increased propaganda and disinformation activities. The victims are also the Ukrainian minority in
Serbian Vojvodina, which was there as a result of resettlements and labor migrations from the reign of
Austro-Hungarian Empire (HVAT, 2016, p. 3).

It was found that the propaganda tool, which is the manipulation of the national language among national
minorities inhabiting Central Europe, has a direct impact on the formation of a sense of national
belonging and self-identification among Ukrainian national minorities. It was also noted that
manipulation of the Ukrainian language is a tool used by the Russian propaganda, aimed at breaking

unity and a sense of national belonging among Ukrainian minorities living in Central Europe.

4. Discussion

History of Russian propaganda in Galicia in the 19th and 20th centuries.

The historical propaganda itself, referring to attempts to russification of Ukrainians, is a phenomenon
quite commonly described and has been going on for over two centuries. Form of agitation and
spreading false information only changes its vectors. Once through direct meetings and rallies of
support by distributing the printed press to this day through all forms of online media. Over the years, it
has turned into an attempt to rewrite history. The idea goes back to the interwar period, when through
religious conversions it was attempted to create a nation of Carpathian Russians, such as the example
of the village of Florynka (Augustyniak, 2013), or supporting Ruthenian’s autonomy in Transcarpathia
in Czechoslovakia, just because the Ruthenians did not identify themselves as Ukrainians (Stec, 2015).
The Polish People's Republic also pursued its “policy of polonizing” Ukrainians—Lemkos (Vatra, 1994,
pp. 6-7).

Moskvofil’stvo—endowed large financial outlays, found a large group of recipients and supporters
(Pidhirskyi Dzvin, 5, 1912, p. 1). Many Ukrainians did not give in to this manipulation, they thought
Russophilism was just a figment of propaganda, and also deeply regrets the behavior of the Russophile
part which is called brothers they took into their home, and they now say that this is their home (Franchuk,
1912, p. 2). From a pro-Russian newspaper addressed to the inhabitants of the Lesser Poland we learn

that the wave of Russophilism comes from Russian communities in the USA (Lemko, 27, 1912, p. 3).
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Pro-Russian enthusiasts also argued that the name Ukraine was only a piece of land, not a state
formation (Shelukhyn, 1930, p. 3).

All these types of activities are called propaganda, but Russia has perfected the ways of manipulating
the sense of national belonging and creating history for its own benefit. Walter Lippmann, the author of
the best known definition of propaganda, states that it is the effort to alter the picture to trigger a
reaction, to substitute one social pattern for another (Lippmann, 1992, p. 26), which perfectly fits the
new historical narrative published in Russian-language media. Nikolay Starikov claims that Ukraine is
an artificial creation of the Austro-Hungarian government, established only to divide the Russian nation
(Starykov, 2019). We find this statement many times in the Russian press, but also in scientific articles.
In one of the journals of sociological sciences, we also find this rhetoric, along with the reference to
events in Galicia, where the author divides the Ukrainian nation in Ukrainian “Ukrainofily” invented
by the Austrians and “Starorusyny” faithful to their “truely nationality” (Barinov, 2012). The active
struggle against the very nature of Ukraine’s statehood and the manipulation of names is a slogan
repeated for many years by Russian propaganda instruments according to the principle: a lie repeated a
hundred times becomes true.

Language as a propaganda tool.

Probably no other language arouses such interest of propagandists as Ukrainian. This language
survived the official prohibition in Ukrainian SSR (in the interwar period), and also ridicule and
negation of its existence. The most famous Ukrainian writer Taras Shevchenko in his poetry collection
Kobzar wrote to the Ukrainians: Slavic people someday we will speak in our own way (Shevchenko,
1987, pp. 290-291), and it has happened after the collapse of the USSR, finally the Ukrainian language
became national. The Ukrainian language itself, apart falsifying the history of this country, has been the
biggest victim of propaganda since the interwar period.

Rusophile movements with the approval of the authorities of the Second Polish Republic created a
universal student’s book—based on the Russian alphabet, in the intention of proving that the Ukrainian
language is only an Old-Russian dialect (Nash Lemko, 23, 1935. p. 1), which did not appeal to
Ukrainians aware of their origin—which more interestingly the majority of the population did not even
understand this artificial newspeak. Although Russophiles from the interwar period were deprived of
such enormous financial support from the Bolsheviks (Nash Lemko, 9, 1934, p. 5), they felt attachment
to the communist system. Language has become one of the most important elements of maintaining
Ukrainian culture and nationality. As claims T. Lylo—Ilanguage and its communicative possibilities of
maintaining national identity in people, even in such conditions where the community has no
designated common territory is the main identification vector (Lylo, 2010, p. 79). That is why in the
Ukrainskyi Beskyd newspaper we meet with an appeal to the population for the group development of

Ukrainian science and culture (Fylypchak, 1937, p. 1), while in the Ukrainskyi Beskyd we read about
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the power to cultivate native speech as part of the community and national identity (A. ST, 1929, p. 1).
In the pages of this newspaper Hamchykevych states that culture is needed for a nation as a light for a
living organism (Hamchykevych, 1920, p. 1), which is why the editorial office of Ukrainskyj Holos
published linguistic guides (Ukrainskyi Holos, 35, 1919, p. 1) and lists of words borrowed from
Russian and Polish as well as their Ukrainian equivalents as part of the adopted education plan
(Chykalknko, 1920). Kalman Segal in his reports from the Galician town described the stubbornness
and perseverance of the Ukrainian student Jurek Korba in gaining a higher education (Segal, 2017, pp.
120-121), which proves that the nation was not illiterate as it was presented by Russian propaganda.
However, the events of World War 11 changed the course of history, including speech development, for
many years.

During the communist period and the prevailing censorship, and the unified socialist worldview
program prevailing throughout Central and Eastern Europe—in a Ukrainian-language newspaper
addressed to this minority in Poland, we read that they themselves come from the Russian and
Belarusian culture, while the language is a mixture of Russian and Old-Slavic language (Shch, 1957, p.
2). Media propaganda is also about spreading trust and ideas of action programs among people, giving
them authority, presenting certain facts, forming opinions, arguing or counter-argumenting in the
political, ideological and ideological struggle (Rajczyk, 2016, p. 24). Viktor Mozgin notes that modern
Russian propaganda draws heavily on the achievements of Western precursors. However, it can be seen
that he uses many techniques borrowed from the doctrine of Nazi Germany, he also notes that it is part
of the large-scale information war waged by Russia against the West (Mozgin, 2017, pp. 109-125).
Anatolij Vasserman Russian agitator (he left Ukraine for Russia few years ago), personally in one of the
interviews reveals the secrets of the success of propaganda: one of the heard methods consists in
bribing all who would be against the integration of Ukraine in Russia, he added, of course, that the
Ukrainian language is a dialect of Russian, and repeats the previously mentioned “historical sensation”
about the creation of Ukraine by the Austrians in the 19th century (Silayev, 2010). Nobel Prize winner
Olga Tokarczuk writes that language is something of its own (Tokarczuk, 2019, pp. 199-200), a
treasure that you can only have for yourself, as already mentioned earlier, it is an element uniting
society, especially in the context of national minorities, thanks to which they can preserve their identity.
Propagandists, however, make great use of it and write, for example, that the Ukrainian language was
invented by the writer lvan Kotlarevskiy in 1794, and it is an artificial creation. However, in 1918 in
Saint Petersburg, Aleksander Pavlovsky created the “Grammatics of Malorussian Nationalist”,
recognizing Ukrainian as a little-Russian dialect (Analiticheskaya Gazeta). An interesting fact is that
the publication of this Grammar in Russia and Bukvar in Poland coincided in time, presented the same
content and national-political orientation. Ryszard Kapuscinski said that the support from populists,

warlords, nationalists and party leaders is destructive for the language (Kapuscinski, 2007, p. 155).
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However, as we learn from the Czech press, the integration of Ukrainian Lemkos with their country is
disturbed by, as Jevgenen Zupan puts it, by propagandists and saboteurs living in Russia and
Transcarpathia (NEMEC, 2017, p. 12). As we read in the report of Russian social media influence.
Understanding Russian propaganda in eastern Europe, Russia is also pioneering using automated
accounts in social media, troll factories and skillfully uses fake news (Helmus & Bodine-Baron, 2018,
p. 40). In Slovakia, where the Ukrainian minority is a large group, speech awareness is an indicator of
ethnic orientation (PLYISHKOVA, 2009, pp. 8-11), which is why language has become a tool of media
propaganda.

Contemporary propaganda has moved away from information and education in the spirit of the
promoted idea, and is aimed at persuading people to a certain point of view and got support and votes
(Pratkanis & Aronson, 2013, p. 19). Its important assumption is to manipulate the emotions of the
recipients (Pratkanis & Aronson, 2013, p. 49), which is the sense of ethnicity or nationality. The game
on the emotions of Ukrainians also takes place in Vojvodina, where Sputnik, a Russian electronic
newspaper having editions in more than 20 European countries, also spreads the myth about the
Russian pedigree of Ukrainians living in Galicia and the Carpathians, where it comes from the most of
the Ukrainian emigration living in former Yugoslavia; similar information concerns the origin of the
language, and calls them Russian Ruthenians (Grigor’yev, 2015).

Here, however, propaganda goes a step further and also looks for similarities in the colors of the coats
of arms and colors which Ruthenians used as connections to Russia, in the sense of the
word—propaganda as an influence by manipulating symbols as psychological mechanisms (Pratkanis
& Aronson, 2013, p. 17). Propaganda in the Balkans were already known from the time of World War
11, where as part of the spread of false information, the Ukrainian minority took preventive measures in
the form of press publications (Stsiborskyi, 1940, pp. 5-7).

Also, it is noteworthy that considered as a satirical request of Andrey Dostlev to the Austrian
government to clarify the issue of the creation of Ukrainian language by the Austro-Hungarian Empire

(Real’naya gazeta, 2018), is received literally by many readers of Russian-language magazines.

References

A, S. T. (1929). Shanuimo nashu ridnu movu! Ukrainskyi Holos, 40(562).

Admin. (2018). Awvstriyskiy Genshtab. Khudozhnik iz Donbassa «proveryayet» izvestnuyu
konspirologicheskuyu teoriyu. Real’naya gazeta. Retrieved from
https://realgazeta.com.ua/avstriyskiy-genshtab-14-03/

Augustyniak, T. (2013). Lemkowska republika. Onet. Retrieved from
http://wiadomosci.onet.pl/kiosk/lemkowska-republika/kzn20

Barinov, 1. (2012). Ukrainskaya doktrina v politike Avstro-Vengrii i genezis ukrainskogo natsionalizma.

Published by SCHOLINK INC.



www.scholink.org/ojs/index.php/csm Communication, Society and Media \ol. 3, No. 1, 2020

Istoriya i sovremennost’, 1(15). Retrieved from
https://www.socionauki.ru/journal/articles/143566/?fbclid=IwAR1fVXjWc0IlPcgecotCv1VHW-x
wzRwWWdvF6_PSdPp8ywbTyZZHTPVBhemHE

Chykalknko, E. (1920). Pro Ukr. Literaturnu movu. Ukrainskyi Holos.

Franchuk, E. (1912). Ne daite sia balamutyty! Pidhirskyi Dzvin, 1.

Fylypchak, 1. (1937). Pomozhim nashii sviatyni nauky! Ukrainskyi Beskyd, 19(384).

Grigor’yev, M. (2015). Russkiye rusiny v  Serbii.  Sputnik.  Retrieved  from
https://sputnikipogrom.com/europe/balkans/34570/rusyns/

Hamchykevych, R. (1920). Vazhni Pytannia. Ukrainskyi Holos, 6.

Helmus, T., & Bodine-Baron, E. (2018). Russian social media influence. In Understanding Russian
propaganda in  eastern Europe. Santa Monica, USA: RAND  Corporation.
https://doi.org/10.7249/CT496.1

Holovnishi pravyla Ukrainskoho pravopysu. (1919). Ukrainskyi Holos, 35.

HVAT, |. (2016). TRY KhVYLI IMIGRATsII LEMKIV DO SERBII TA KhORVATII. Dzvony
Lemkivshchyny, 3(102).

Kapuscinski, R. (2007). VI Lapidarium. Warszawa: Czytelnik.

Katsapski Patrioty. Russkoie slovo. (1912). Pidhirskyi Dzvin, 5.

Kto pridumal ukrainskiy yazyk. (n.d.). Ukrainskiy yazyk byl iskusstvenno sozdan v 1794 godu.
Analiticheskaya Gazeta. Retrieved from
https://anaga.ru/ukroyazyk.htm?fbclid=IwAR2_o71aWgezVulm2wmLUObbNzV16UkizW2ZdgH
3fU2hpkhliJCeXZ0taQl

Lippmann, W. (1992). Public Opinion. New Brunswick & London: The Macmillan Company.

Lylo, T. (2010). Svitohliadna zhurnalistyka. Lviv: LNU im. Ivana Franka.

Lylo, T. (2017). Ideclogeme as a representative of the bacis concepts of ideology in the media discourse.
Social Communication. Rzeszow: WSIZ. https://doi.org/10.1515/sc-2017-0002

Mijatovi¢, D. (2015). The Representative on Freedom of the Media. In Propaganda and Freedom of the
Media. Vienna: OSCE.

Mozgin, V. (2017). MEDIALNY ASPEKT ROSYJSKIEJ] PROPAGANDY W MOLDAWII. Ante
Portas—Studia nad Bezpieczenstwem. Ostrowiec Swietokrzyski: Wyzsza Szkola Biznesu i
Przedsigbiorczosci, 1(8).

NEMEC, M. (2017). Za Ceskoslovenskom je nam doteraz I'ito Rozhovor s predsedou Narodnej rady
Rusinov Jevgenem Zupanom. Podkarpatskd Rus Casopis Spolecnosti pratel Podkarpatské Rusi,
4(2017).

Peters, R. (2018). Propaganda reigns in the ethical wasteland of mass media. CNBC. Retrieved from

https://www.cnbc.com/2018/03/28/propaganda-reigns-in-mass-media-today-says-ex-fox-news-ana

Published by SCHOLINK INC.



www.scholink.org/ojs/index.php/csm Communication, Society and Media \ol. 3, No. 1, 2020

lyst-ralph-peters.html

PLYISHKOVA, A. (2009). Spysovnyy yazyk yak inshtrument etnichnoy or’yentatsiyi Rusyniv. Rusyn,
6(2009).

Polityka polonizatsii lemkiv (na osnovi deiakykh tainykh dokumentiv). (1994). Vatra. Horlytsi:
Vydannia Obiednannia Lemkiv u Polshchy, 2(5).

Pratkanis, A., & Aronson, E. (2013). Wiek propagandy. Uzywanie i naduzywanie perswazji na co dzien.
Warszawa: Wydawnictwo Naukowe PWN.

Rajczyk, R. (2016). Nowoczesne Wojny Informacyjne. Warszawa: Difin.

Russofyl’stvo v’ Amerytsi. (1912). Lemko, 27.

Segal, K. (2017). Smier¢ Archiwariusza. Gdansk: Oficynka.

Shch, M. T. (1957). Pokhodzhennia ta vynykyenn ukrakhinskoi narodnosti. Nashe Slovo, 4(24).

Shelukhyn, S. (1930). Agitatsiia russkykh uchenykh proty ukrainskoi natsii. Ukrainskyi Holos, 5(543).

Shevchenko, T. (1987). Kobzar. Kyiv: Viydavnytstvo Khudozhnoi Literatury «Dnipro».

Silayev, A. (2010). Anatoliy Vasserman: «Ukrainu pridumali avstriytsy v 19-m veke». Vecherniy
Krasnoyarsk, internet-gazeta news.lab.ru, 1 (252). Retrieved from
http://newslab.ru/article/309227?fbclid=IwAR3QrvHKg-BNA8_uX8dquVsGIRv8CrrYo0BO434
UYAN2H8Iri8251evfQal

Starykov, N. (2019). Kohda Ukraynu eshche ne prydumaly. Retrieved from
https://nstarikov.ru/kogda-ukrainu-eshhe-ne-pridumali-100018?fbclid=IwAR1-_OHpCbjOGPIMd
X6r5NHdcYyIR2BXT41BGFNYeYukHvzcPvHPeB-n4n8

Stec, A. (2015). Polityka Czechostowacji wobec zagadnienia ukrainskiego w kontekscie stosunkow
czechostowacko-polskich ~ w  latach  1918-1938.  geopolityka.net.  Retrieved  from
http://geopolityka.net/polityka-czechoslowacji-wobec-zagadnienia-ukrainskiego/

Stsiborskyi, M. (1940). Organizuimo mizhnarodniu propagandu! In Vistnyk ukrainskoho Tovarystva
Prosvity u Zahrebi. Zahreb.

Svidomi hromadiany proty «Lemkivskoho Bukvaria». (1935). Nash Lemko, 23.

Tokarczuk, O. (2019). Bieguni. Krakdw: Wydawnictwo Literackie.

Yahya, R., Kamalipour, Snow, N., & Boulder, I. (2004). War media and propaganda a global
perspective. NY-Toronto-Oxford: Rowman & Littlefield Publishers INC.

Zbalamucheni braty, shcho popaly v moskovske bahno, podaiut ukraintsiam ruku. (1934). Nash Lemko,
9.

Published by SCHOLINK INC.



www.scholink.org/ojs/index.php/csm Communication, Society and Media \ol. 3, No. 1, 2020

Appendix

A, CT. (1929). llanyiimo Hauty pinHy MoBy! Vipaiucvxuii Ionoc, 40(562).

Anvua. (2018). Ascrpuiickuit ['enmrab. Xymoxauk wu3 JloHOacca «mIpoBepsieT» HW3BECTHYIO
KOHCITHPOJIOTHYECKYIO TEOPHIO. Peanvnas eazema. Retrieved from
https://realgazeta.com.ua/avstriyskiy-genshtab-14-03/

Augustyniak, T. (2013). Lemkowska republika. Onet. Retrieved from
http://wiadomosci.onet.pl/kiosk/lemkowska-republika/kzn20

Bapunos, U. (2012). YkpauHcKas DOKTPHHA B IOJUTHKE ABCTpO-BeHIrpum M reHe3ucC yKpaHHCKOTO
HallMOHAJIN3Ma. Hcemopus u COBPEMEHHOCTb. 1(15). Retrieved from
https://www.socionauki.ru/journal/articles/143566/?fbclid=IwAR1fVXjWc0lPcgecotCv1VHW-xwzRw
WdvF6_PSdPp8ywhTyZZHTPVBhemHE

®panuyk, E. (1912). He naiire cst 6anamyturn! ITiocipcoruii /[36in, 1.

Ounumyak, 1. (1937). [Tomoxim Hauiiii cBaTuHi Hayku! Vrpaincokuii Beckuo, 19(384).

Helmus, T., Bodine-Baron, E. (2018). Russian social media influence. Understanding Russian
propaganda in eastern Europe. Santa Monica, USA: RAND Corporation.

I'puropseB, M. (2015). Pycckme pycunst B Cepbuu. Cnymmuix. Retrieved  from
https://sputnikipogrom.com/europe/balkans/34570/rusyns/

I'BATb, 1. (2016). TP XBWJII IMITPAL JIEMKIB JO CEPBII TA XOPBATII. /[{3s0mu
Jemxiswunu, 3(102).

lamunkeBuy, P. (1920). Baxui [Turanus. Vrpaincoxuil Ionoc, 6.

TlonorHimi npaBuina Yipaincekoro npasonwucy. (1919). Vrpaiucwruii ITonoc, 35.

Kananceki [atpiotu. Pycckoe cinoBo. (1912). ITiozipcokuii /[36in, 5.

Kapuscinski, R. (2007). VI Lapidarium. Warszawa: Czytelnik.

Kro mpuayman ykpawHCKHH S3BIK. YKPaWHCKHHA SI3BIK OBUT HMCKYCCTBEHHO co3fmaH B 1794 romy.
Ananumuueckas Tazema. Retrieved from
https://anaga.ru/ukroyazyk.htm?fbclid=IwAR2_o071aWgezVulm2wmLUObbNzV16UkizW2ZdgH3fU2
hpkhliJCeXZ0taQI

Lippmann, W. (1992). Public Opinion. New Brunswick & London: The Macmillan Company.

Jlumwo, T. (2010). Ceimoenaona scypuanicmuxa. JIeeis: JIHY im. IBana ®@panka.

Lylo, T. (2017). Ideologeme as a representative of the bacis concepts of ideology in the media discourse.
Social Communication. Rzeszéw: WSIZ.

M, T,II. (1957). TloxomKeHHs Ta BAHUKHEHH yKpaXiHCchbkoi HapoaHocTi. Hawe Crogo, 4(24).

Mijatovi¢, D. (2015). The Representative on Freedom of the Media. Propaganda and Freedom of the
Media. Vienna: OSCE

Mozgin, V. (2017). MEDIALNY ASPEKT ROSYJSKIEJ PROPAGANDY W MOLDAWII. Ante

Published by SCHOLINK INC.



www.scholink.org/ojs/index.php/csm Communication, Society and Media \ol. 3, No. 1, 2020

Portas—Studia nad Bezpieczenistwem. Ostrowiec Swictokrzyski: Wyzsza Szkota Biznesu i
Przedsigbiorczosci, 1(8).

NEMEC, M. (2017). Za Ceskoslovenskom je nam doteraz I'ito Rozhovor s predsedou Nérodnej rady
Rusinov Jevgenem Zupanom. Podkarpatska Rus Casopis Spolecnosti pritel Podkarpatské Rusi,
4(2017).

Peters, R. (2018). Propaganda reigns in the 'ethical wasteland’ of mass media. CNBC. Retrieved from
https://www.cnbc.com/2018/03/28/propaganda-reigns-in-mass-media-today-says-ex-fox-news-analyst-r
alph-peters.html

TUJIIIIKOBA, A. (2009). CriMcoBHBIH S3bIK AK iHIITPYMEHT €THiYHOH opbeHTalii Pycunis. Pycun,
6(2009).

[Nonituka mospoHi3awii JEMKIB (Ha OCHOBI NESKHX TallHUX NOKyMeHTIiB). (1994). Bampa. Topnuui:
Bunanus O6’equanst Jlemkis y oy, 2(5).

Pratkanis, A., Aronson, E. (2013) Wiek propagandy. Uzywanie i naduzywanie perswazji na co dzies.
Warszawa: Wydawnictwo Naukowe PWN.

Rajczyk, R. (2016). Nowoczesne Wojny Informacyjne. Warszawa: Difin.

PyccodumsctBo BE AMmeputi. (1912). Jlemxo, 27.

Segal, K. (2017). Smier¢ Archiwariusza. Gdansk: Oficynka.

Cuibopepkuit, M. (1940). OpranizyiiMmo MiDKHapoAHIO Tpomnaranny! Bicmuuk yKpaincekozo
Toeapucmea IIpocsimu y 3acpe6i. 3arpeo.

CrapuxoB, H. (2019). Korma VYkpauny eme He mnpugymanu. Retrieved  from
https://nstarikov.ru/kogda-ukrainu-eshhe-ne-pridumali-100018?fbclid=IwAR1-_OHpChjOGPIMdX6r5
NHdcYyIR2BXT4IBGFNYeYukHvzcPvHPeB-n4n8

Stec, A. (2015). Polityka Czechostowacji wobec zagadnienia ukraifiskiego w kontekscie stosunkow
czechostowacko-polskich w latach 1918-1938. geopolityka.net. Retrieved from
http://geopolityka.net/polityka-czechoslowacji-wobec-zagadnienia-ukrainskiego/

Cainomi rpomMasiHu ipoTtH «JlemkiBcrkoro byksaps» (1935). Haw Jlemko, 23.

Cunaes, A. (2010). Araronuit Baccepman: «YkpauHy IpuAyMaiii aBCTPUHALE B 19-M Bekey. Beuephuii
Kpacnospck, uHmepHem-zazema news.lab.ru, 11(252). Retrieved from
http://newslab.ru/article/309227?fbclid=IwAR3QrvHKg-BNA8 _uX8dquVsGIRv8CrrYo0BO434uYA
N2H8Iri8251evfQal

Tokarczuk, O. (2019). Bieguni. Krakéw: Wydawnictwo Literackie.

36amamyueHi OparTH, 10 MOTMAJIM B MOCKOBCEKE 0arHo, mogaroTh ykpaiHusm pyky.(1934). Haw Jlemxo,
9.

Yukankuko, E. (1920). ITpo Ykp. Jliteparypry MoBy. Ykpaincexuii [onoc

Hlenyxun, C. (1930). Aritauis pycCKUX YUYSHHX MPOTH YKpaiHChKo1 Hauil. Yikpaincokuii Tonoc, 5(543).

10
Published by SCHOLINK INC.



www.scholink.org/ojs/index.php/csm Communication, Society and Media \ol. 3, No. 1, 2020

HleBuenko, T. (1987). Ko6zap. Kuis: Bunasauureo Xynoxxusoi Jliteparypu «/IHimpo».
Yahya, R. Kamalipour, Snow, N. Boulder, 1. (2004). War media and propaganda a global perspective.
NY - Toronto — Oxford: Rowman & Littlefield Publishers INC.

11
Published by SCHOLINK INC.



