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Abstract

With the accelerating process of China s internationalization, Chinese enterprises have more and more
opportunities to participate in international competition. Foreign publicity of the enterprises plays an
important role in this process. This paper takes Huawei's 2022 Sustainability Report as the research
object. From the perspective of Newmark's text type theory, the report belongs to informative and
vocative text, which is applicable to communicative translation theory. Newmark's communicative
translation theory emphasizes the reception of target readers. Guided by this theory, this paper
summarizes three remarkable characteristics of Huawei's 2022 Sustainability Report: distinct structure,
informative feature, and prominent corporate culture and values. Based on the characteristics of the
above three texts, translation techniques such as addition, omission and conversion of active voice into
passive voice are summarized. Through the study of the English transiation of Huaweis 2022
Sustainability Report, it is expected to provide guidance and reference for the translation of enterprise
publicity texts.

Keywords

foreign publicity translation, communicative translation, text type theory

1. Introduction

With the accelerating process of China’s internationalization, Chinese enterprises have more and more
opportunities to participate in international competition. Under the "Belt and Road" initiative, foreign
publicity translation plays an important role in the process of going global for Chinese enterprises.

Enterprise publicity is the translation of enterprise publicity materials, which is the means of promoting
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the external image of enterprises. Enterprise publicity translation plays an important role in promoting
corporate image building, communication and cross-cultural communication. With the increasing
attention of enterprises to sustainable development, sustainability report has become one of the
important ways for enterprises to show their social responsibility and environmental protection efforts.
Huawei has a wide range of influence and market share in the world and is one of the world’s largest
telecom equipment manufacturers. Huawei has a wide range of international influence and recognition.
It also has an important position in the Chinese market and is committed to promoting social progress
and sustainable development through technological innovation and social responsibility. Therefore,
Huawei’s 2022 sustainability report has certain reference and research significance for corporate
publicity. The author intends to explore the application of different translation strategies and the
influence of these strategies on the effectiveness of content transmission through the analysis of the text
types and translation strategies of Huawei’s 2022 Sustainable Development Report, so as to provide

theoretical support and practical reference for corporate publicity translation.

2. Text Features of Huawei's 2022 Sustainability Report

The grasp of the characteristics of the text is conducive to summarizing the key and difficult points of
translating such texts. Therefore, this section will analyze the key and difficult points of the English
translation of Huawei’s 2022 Sustainable Development Report on the basis of analyzing the
characteristics of the text.

2.1 Distinct Structure

Sustainable development reports are usually organized according to a certain structure and framework
to facilitate readers to understand and obtain the required information. It includes chapters,
sub-chapters, charts, images and other elements to improve readability and information transmission.
Therefore, Huawei’s 2022 Sustainability Report is characterized by clear structure in discourse and
syntax, which is manifested in the use of four-character structure and antithesis structure, such as 'K
WA, PR ISR, G, T E L ARBREA FLO IR, N EIR S,
JE[A & ' adhere to the iR %8, LUBTEUIE discourses such as “HERLAT 5 &, Wi AT iEAL, 2
H IR are abundant in this report. Because the four-character structure can not only enhance the
expressiveness of the article, but also make the language expression more concise and powerful.

2.2 Emphasis on Corporate Culture and Values

Corporate sustainability report is not only a tool for information disclosure, but also an important
carrier to reflect corporate culture and values. It emphasizes the mission and vision of the enterprise,
and embodies the core values of the enterprise in practice. Such reports are intended to convey to
stakeholders (such as investors, customers, employees, governments, NGOs, etc.) the environmental,
social and governance performance and achievements of enterprises. According to Newmark’s theory,
the classification of text types is based on the purpose of the function of the text. The main purpose and

function of the sustainable development report of the enterprise is to disclose information to the outside
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world, publish the strategic objectives and practical results of the enterprise, so as to show its corporate
culture. Therefore, under Newmark’s classification of text types, Huawei’s 2022 sustainability report
belongs to informative and vocative text. In Huawei’s 2022 sustainability report, there are many
contents related to corporate image, which are embodied in Huawei’s advocacy of gender equality,
harmonious coexistence between man and nature, provision of inclusive financial services and the
realization of high-quality education. All of the above show that Huawei wants to create a corporate
image with strong scientific and technological innovation ability, high sense of social responsibility and
sustainable development in its sustainable development report.

2.3 Informative Feature

The Corporate Sustainability Report provides readers with comprehensive and transparent information,
including corporate strategies, policies, actions and results. Huawei’s 2022 Sustainability Report
provides key information on the environment, society and governance of companies, as well as a
comprehensive set of indicators and data to assess companies ' performance in sustainable development.
The information in the report is characterized by practicality and objectivity. The objectivity is reflected
in a large number of non-subject sentences without personal color, and the report has a large amount of
data support, which can also reflect its objectivity. The practicality is mainly reflected in the fact that
the report contains a series of measures made by Huawei committed to sustainable development, which
is summarized on the actual experience of Huawei. Therefore, it has certain reference significance and

practicability for other enterprises.

3. Newmark's Communicative Translation Theory

3.1 Text Typology

Western translator Latharina Reiss put forward the theory of text typology on the basis of Biihler’s
trichotomy of language functions. Reiss divides language texts into four categories: expressive text,
informative text, vocative text and audio-visual text. Similarly, on the basis of absorbing the research
results of other translation theorists, Newmark also introduces three main functions of language
function: expression function, information function and interchange function into translation.
Compared with Reiss, Newmark’s classification method is more detailed and rigorous in the
characteristics and translation methods of each functional text (Ding, 2003).

Newmark believes that translation is the translation of text, so he divides all texts into three categories
according to Buhler’s language function theory: expressive text, whose core idea is to express meaning,
and the author’s unique language form and content should be equally important. Informative text,
emphasizing ' authenticity ' and the reality outside the language; the appealing text emphasizes the
reader-centered, and the purpose is to call on the reader to act, think and feel.

3.2 Communicative Translation and Semantic Translation

Newmark adheres to the view of adopting different translation methods for different text types, and the

most important of these translation methods is "semantic translation and communicative translation”
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proposed in his book "Approaches to Translation" (Newmark, 1988). The proposal of these two
concepts expands the debate between literal translation and free translation in the translation field for
thousands of years, and points out new ideas and directions for translation studies (Chen & Zhang,
2008).

Newmark’s semantic translation theory emphasizes the semantic level in the process of translation. He
believes that the core task of translation is to convey the meaning of the source language text, not just
the literal expression. According to his theory, translation should focus on grasping the meaning of the
original text, including word meaning, syntactic structure, pragmatic information, etc., and then
transform it into the expression of the target language in an appropriate way. This transformation does
not require strict correspondence, but requires the ability to convey similar semantic effects in the target
language. Therefore, semantic translation theory emphasizes the flexibility and creativity of translation.
Newmark points out that semantic translation theory is applicable to expressive texts.

Newmark believes that translation is a cross-cultural communication behavior. In the process of
translation, translators need to consider the differences between the source language and the target
language, and transform and adjust them through appropriate strategies and methods. Communicative
translation theory emphasizes that the goal of translation is to convey information effectively, so that
the target language readers can accurately understand and produce similar cognitive effects as the
source language readers. Therefore, translators need to consider the linguistic features, cultural
background and social environment of the source language and the target language to achieve the
effectiveness of communication. Newmark points out that communicative translation theory is

applicable to informative text and vocative text.

4. Translation Techniques for Corporate Sustainability Reports

From the perspective of Newmark’s text typology theory, Huawei’s 2022 Sustainability Report is an
informative and vocative text, which is applicable to communicative translation theory. Based on the
analysis of the characteristics of the report, this paper discusses its translation skills from the
perspective of communicative translation theory, in order to provide reference value for the translation
of enterprise sustainable development report.

4.1 Omission

Omission can make the translation more concise and fluent. In Huawei's 2022 Sustainability Report,
this translation technique frequently appears in the English version.

Example 1:

ST: —Jjifl, HNEHFIZE PRGN AR 55— J7 0, I aelidd R A
WKL SEEEM . S ICT RRIRISAE S, SRR, KEREFEIFAFR.

TT: At Huawei, we prioritize the use of renewable energy in our own operations wherever possible.

Our digital power subsidiary also aims to drive an energy revolution by focusing on clean power

generation, mobility electrification, and green ICT power infrastructure.
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In the original Chinese text, the last sentence of this paragraph states the purpose, which is "JL & 4%,
PR ("to jointly build a green and beautiful future”). As Huawei has been committed to
sustainable development in response to the call of the Chinese government, it is necessary to reveal
such goals in the sustainable development report that discloses its information to create a good
corporate image. However, in the cultural context of target language, foreign companies tend to present
information more concisely and clearly without adding excessive embellishments. Therefore,
considering the communicative goals and background, the translation does not render the phrase "3t %

436 3547 A& 5K into English, which also enhances the objectivity of this informative text.

Example 2:
ST: UU_“Z5~” ABEENERDGRIGI IR R TE 2 Py XA, RRHE I ) &b R sE g A o8
A,

TT : This power station serves as a perfect example of how PV can support desertification control, and
plans to replicate this success are being made in other desert lands of western China.

In the translation of this sentence, the phrase "3% &" (stallion) was omitted and directly referred to as a
power station. The origin of "325," comes from the fact that this power station consists of over
196,000 photovoltaic panels, which, when viewed from above, resemble the shape of a horse. If the
translation had included "%25," readers in the target language might wonder why it is called a
"stallion". However, adding annotations or explanations in the translation would not faithfully adhere to
the original text and could make the translation overly lengthy. This approach aligns with the principles
of communicative translation theory, which emphasizes both the intended effect on the target language
readers and fidelity to the original text. Therefore, from the perspective of Newmark's communicative
translation theory, the handling of this translation is appropriate.

4.2 Voice Transformation

In English, the interpretation of information is objective. Therefore, when translating informational
content, it is often necessary to use voice transformation between active and passive voices to achieve
this goal.

Example 3:

ST: & B R | — ARk TARE A EMBT B k5.

TT: A white paper on intergenerational collaboration and digitalization was released during the summit.
This sentence is a typical informational text, which primarily emphasizes the description of objective
facts. In this translation, "< #fi" (publish) has been rendered in the passive voice, which conforms to
English language conventions and enhances the objectivity of the translation.

Example 4:

ST: #&E 2022 %, EHENHISFFT, “HARSEE” BHCOAERER 37 > HRRPHIEE,
AR EH RS

TT: With the support of Huawei, Nature Guardians had been deployed in 37 protected areas around the

world, covering forests, wetlands, and oceans, by the end of 2022.
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Under Newmark's text typology, Huawei's 2022 Sustainable Development Report is an informational
and exhortative text. Informational texts primarily emphasize objectivity, and in English, the passive
voice is a form of expressing objectivity. Therefore, in this sentence, "#Z" (deploy) has been
translated into the passive voice.

4.3 Addition

In addition, Chinese emphasizes parataxis, but English emphasizes hypotaxis. Therefore, in order to
express the meaning of the original text more accurately, for some informative texts, the translation
appropriately adds connectives to make the translation more logical.

Example 5:

ST: B, B AA B B b HESN AR THE R S8 . SRl N A IR BT R
TR, SOV A ERIR.

TT: People with the right knowledge and skills are more important than ever as we work to drive

progress in digital transformation and the digital economy. Recognizing this, countries around the

world are actively exploring the best ways to cultivate digital talent and enhance digital literacy and
skills.

The original two sentences are not connected by a conjunction, but analysis reveals that the first
sentence serves as the reason for the second sentence. Informational texts emphasize accurate
information transmission, so in the translation of this sentence, a conjunction has been added to
describe the cause-and-effect relationship between these two sentences, making the translation more
logical. This approach aligns with the communicative translation theory, which emphasizes guiding the
translation based on the target language readership.

Example 6:

ST: WBFFAE S MAE, FrELinyi al fRSEA e WSS B, S0 A R RAMESEI, X2 ER{EN
B J v R R R ST B, ARCNIE B BT AEAL DX DTk, 5 7 % O 15 T S AN (g R
p AR .

TT: We conduct due diligence on our global supply chain to ensure its sustainability. We actively
contribute to the communities we operate in. Qur goal is to work with all industry partners to build a
healthy and harmonious business ecosystem.

This sentence has a relatively complex structure with multiple meaningful units. In the original text,
several verbs appear to be in coordination, but in reality, the preceding sentences outline measures,
while the final sentence states the objective, employing a division and summation structure. To enhance
the reader's understanding of the internal structure of this sentence, the translation separates the final
sentence into its own statement and adds "our goal" to explicitly clarify the relationships between the

meaningful units within the sentence.

5. Conclusion

This article uses Huawei's 2022 Sustainability Report as an example and, based on its strong structural
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organization, informational depth, and rich corporate culture content, analyzes its English version from
the perspective of Newmark's communicative translation theory. It aims to explore suitable translation
techniques.

Through analysis, the author believes that Newmark's communicative translation theory is applicable in
translating corporate external communication texts. The Sustainability Report serves as one such text
whose primary purpose is to communicate the company's sustainable development initiatives,
achievements, and to promote its corporate values and culture. Therefore, translators need to adopt a
reader-oriented approach, aligning closely with the target language and culture, to achieve optimal
results in translating corporate external communications.

Based on this analysis, the author suggests several translation techniques for Chinese-to-English
translations of this nature, including omission of unnecessary details, conversion of passive to active

voice, and addition of words as necessary to enhance translation quality.
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